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nigue selling point (USP)

- Uniquefeaturefor agame
Highlightedfor promotion

Examples
. Alonein theDark: first survivalhorror
- Prince ofPersia newkind of gameplay

Unique pointwhich make« sell »
( Evenif thereis nothingto sell literally )
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Customer target
- Age:

. Example 15to 35yearold il
- Gender o

- Example female
- Frequencyof play. —

. Example low (casuablaye

Likes:

- Example love storypuppetgame success
- Requiredguality.

- Example home designarchitecturecareerism

- Video gameknowledgerecquired
- Example none tdow
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Ri v al analysis

. Porter : 5 forces
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Players archetypes

Acton
Powergamers

"Only 4211 XP points
andl Oleavel 78!"

"Die n0OOb(LOL)!"

Killers

Explorers

"You DONOGT |EVE
KNOW this secret (but

uselespway?"

"You know i havesome
problemwith my
boyfriendatthist i me

M~

Social
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